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Figure 1: Number and proportion of
older people globally in 2015, 2030, 2050
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Figure 2: Number of young, ageing, high-ageing and hyper-ageing countries in 2015, 2030 and 2050
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Source: UNDESA Population Division, World population prospects: the 2015 revision, DVD Edition, 2015
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IBM model for the Internet of Things

controlled or viewed, and thay

“Things" can be remotaly
can send telemetry for analysis.

o This may be a controller area

(( - )5, network (CAN) in connected cars,
[{((8a")) a local network in homes, etc.

\ \” /4

Global network
Most “things" connect to the Intemet,

axcept for power grids or classified
government systems.

Cloud services provide the repository
and access control between the
“thing" and its controlier.

smart devices can control all

Smartphones, tablets and other
types of “things.”

Grapbic 1. IBM model for the Internet of Things
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Meet The Grey Nomads

AMNNTPenULedg lsneilinefsrydn

o

= ds’ A @ YY1 ' dl a ] al o ° o
ﬂ’]i‘ﬂ@ﬂLﬂ'iﬂ’?.lili‘ll@\i‘m’lL‘LI‘].I‘]EI‘NL@NﬂuLﬂu@mﬂJﬁmU'ﬂﬂIﬁg’J’]ﬁ]@']ﬂ’llﬂ\?'@ﬁ]@’]ﬂﬂi‘i‘lmﬂﬂLV]?_I'J’QzLﬁ]‘LIIﬁ]'ﬂEI’]\UJuEIEIZR’W 3t

4

Y

= A A, A dd s gy o L e ! o \
Lum@’mﬂuﬂquumwmmuwmmmwL‘n@mﬂm@ﬂiﬂmiynﬂslwmmuuqmmnmﬂmiwr]m@uumﬂ@

v

auru lanedmiuginsnisnuarnazanlulinu auladuAuiegauas 1ssuunisaeseaulatiuindu

'
o o

1o o N" o ¥ o U My 4‘ dl Al
widwfuiudyuweauazqeiounengy ualdveanes ) lulssmanduseustadelidifiame

a a 4

d‘ al o a I v o = o | k% AI a 4‘ W oo
WaWauiuniseenimuaigaaunaIndaniuay oy uledsTuga 60S Fuduaiuiiufiesdulufuunuilaban
s dundamaullluszudnamsiuinduiluguszanumunaaesnslddanmvaens

nrzuasananalifuatnuianlulssmAeasinndanndnszasnilauda

@ &4 A

a o = o ' 4‘ uI/ % A
TN Lﬁ]i‘l,@?_lu')?_lLﬂﬁﬂquﬂuﬁlﬁ‘tﬁmu‘ﬂ'mLVIEI'JbLﬂV]'J‘]Ji‘ZLVIﬂWJ?_I?ﬂ mmmum@immummuw

anAnfaaanmiaunluguunivielnaanilesluny auisAianeesdgediamaniidn “nsdususnd (Grey Nomads)” lnaaniy

FdafludaReiuiunneuniansaa Grey Nomads (1997) niulng @i 1naf (Steve Westh)

%

. 4 q e de s - Y L4 mma o A Za 4
NENeATeIT1e9T1900 AL eI NsaaulasanArn IR NANTIa AN an U vl vise 'TRmTud' videlwiuAe wus

Sy

wd wijede 62 T aelFnuingpunnnunendinunianinaserinnAnuazlgnauauiniszesse Wulu

'
a =

aal o & o o 1 ¥ 1 & A
1@ TnasWasa dnindiaviesdureseadimsiaasesudl insdusunnd Ao
wrNITBuMATEgRaAsusiszAuTiesiiugniinialunandl luusiazl waann@in Campervan and Motorhome Club of Australia n91
60,000 FmazsanFanuaaniiunIwiatlsymauazidinsounisutedunsadssAulssmadaaiuie 2 91w NdATY
[ U d”v ] o a a v v a v v a v ta‘ ta' =2 o d’l =
nsudsiumantifsdiadnaaRunatefuneaanfliigsiasufuaziassgiatiestuteandnalian
. » B Y U Y oo an -
ANNGREERIIN1eInEnsnuniingalu Syunatieatuluigatuduaudifdszinunisniinldanaeeansd
wafunndnainerelfasinludoeiungadszinn 16.8 Suneaani uazluananiaeaninaiy
I e =3 A a @ rd‘ ] g dl o a s
wandersmiuasac Fauaiieunsduneindon s lunnnsvieuinanszauginiall lusa
| A a o 4 . = 9 PN , P = A A
ageAnN AT A ueuNadAnaniaasfa T neguusatinu ariliuunuuinentngagnygnaettaumag
wonngltsatufanssuindeundenlauazmanglfians tee ludae eehaitu
neasznulldmeumiierenlsanassamsdonnidunienisiunalfingseudszantu 4ninang 093 saeudn
ay o ¥ o aa e o gy d s A e M
Rfgeieivnaeesnnaauuasivduausuinaiuaa lilussazinamiladeaweuanunnsinaiull doulugylaisantiegias
Tnelidinay uazidenazuanutandiauasdaninBouduidemheGeiuneuguninniouazla Belingiu

wanngxnsanaullwndeulusatiuiin il fqerrea s A Ngz AN UAIAINANI T UMIN NN T

' o '




Aging in Place asuaniingrulusunurannumimalug
Y o - - v eyl . e 4,
azfnaanuiesyaasgsnaaianisiunanlszudafiazinlivialan ssuunisasseauladd Arasasdnlusnsuaufignngn

ANINUAINUANETBIUNANATIDF anTinAunsgulndintenmdnaessiafinn

'
oA

< - oo e NI S e x da L o
Wunsziheenidunislududanulszaunsnliisepnaiudiavidacludoeiungadus wimaumaulandniuiae
. . .
Tutlanemaasssuii winnssuezasiulniin (Electric plane) axfinaligaaineniuiusnaudiniindinfenaiauiniu
¥ v ¥ S NIA = a
faaasufinaniimematuladuunmesaiios Boew
dsznauiuniseanuuudaanssunisiuuazesmaidinundosaaneuinninuaziussuuedeseusldduinaenlfiednedilss ansn
W nMaAunellanvhnuiisaesdanasiluFesidieiulian
o d - 4

winliuFesmsiduniaiievieaiion
Tanaresnisfidiansndnteduladefinsyfwisanssiniiulifaueanimunisiinaiagainanuivilsliganuissiusluase
guuuudansng Mannas uaznnes Weawsinsinetiven Auresaugpilasiisnenzdulannuazazaanaunandn
=< o v o 1 dl 1Y a 1o ¥ a o & @ o 1 a 1 3
Awmsaiuananlavesfgedauanguilifieansfinegiuan nusndenuuuimn uazlaflalnduuusausunndidelignasaminleiin

194306l Senior Planet mansyRReaulatidmiuigeitlfnaunsundunsnines 31 uay uawy uwAAY (Rich and Karen

!
Ao Ay

McCann) gandnssenannawsniuidinesnlitiniulaneluiessden desmasinly Tnanwananldesunemnuadn

i Ay ]

= @ A Aa oa &y o > A
LaﬁuﬂqLﬂuLN’ﬂ\iWLﬂuwﬁlﬁ'm\imqu@ﬂqWLL']ﬂ@@N E;ljﬂu LAZANINANFARALEIRIN ﬂ’]TL?ﬂuiﬂWH’]ﬁl’Nﬂizmﬂ

a

v
= o

anaesasudaniud Aawiudszauntsaidnumnsinlinanianianigintiananaie

)}

' v v
o I3

b ¥ dl a % ° o 1 dﬁl a 1 ada v o K =
AEIANINLIARANAIANNIT ANINAMTUAHUANANNNITRTA TVIANTIANIINIDVALAIANTNTUAN] TUN

q

nszREil TaLHeE liazieruLsss N aNAUANTmLLeY

o o 1 1 o =K v KR 3| d‘ v v 1 =3
ANTNNATANITIUATTNLATNNT uuendeAsaanaurNianluauesfiinunendy athelsfinin

o‘dyv Y6 ¥V & 1 = o :j o o o o o = dISJ yala '

undunnsaida i limiudanasisiza s auwsmindr Ayundniudeiniuunfean sl ain usauau
3 ' v K a 1% U = o q9/j 0 R KR a a a A
AOUANIFENDNLENTAIUATN N AIATESTN 81318 AYINLIABASE $INTIINIIANTHDNENBUATIATNINTBINALLEY
s

doudandndesuiinaclfifuanutisnannguigeenganadjuatedunain auAnanTesgiay
Uszamiinuding £angmnisdand:
Ay o da Ay oo o Ao ooy
Teszynnangeinanuaunildludiuindineananundmiviinatiugiussezann

5

= @ & A % ‘ P a y de v
uaztTes I At e auesANFaIN1TIAINANLLA VLN'J’]'W%W)EIQN@’mWﬂLL@?J@ﬂ’]WLLQ@@@NV]Tﬂ@LﬂﬂQ

'
o =

UAAsRIENIGNNIN




FUNLMERARTNINHuazLseRUNsa519855A (Creative Aging Contributors)
@ A A a4 oa - PN Lo = ] ) =5 .
puiluBasidunesnggs mnuyedisacldimaneenilguniwllaudaun annisdasusauysenie
nsauNagenAustinamnnzan uazimensanulanluludiubumeiids Tungafnensianggeangaznan
Y a k2 dlaz o a e o [~ { a a u’j o nl/ & 2
ununanuslnainaunaisiesseiunsfjifigua nduniudanandnais Insendunisdeanesdnnng
inwy wartsraunisninngnounuiusiuuuariesased!
T @ Ay A ' @ = ¥ o o Ao
Foetienasiieutsziiuilidnaungaiasiiulszmeadlu wszudivsesdnisaudelandagiugdudn
S & oA = & = i ! o =
gartjuiuiengainleangegn (sauvisiqaninange) lunguisemanmun Sulaunauinunaaanainaes
FqunafimsauAgunIsguagann fgededanlunaeliguninauazdansinenuey §inianuneeemenanin

] (2

A = = 1 [ @ b o % o V| % v [ dl b4 v
WaLREeTn 1w 91unnin e Wusiu Iﬁmﬁ‘ﬂuq@i@ﬂﬁ‘uLLﬂVL‘?.IﬂQMN’]EIﬂ’Wﬁ‘@’]N'TL&NQ\‘iQEIL‘W’ﬂLLﬂ‘Jjﬂu_,I‘l/i’]ﬂquLLﬁ‘\i\‘ﬂu

al

Tiwedwanidannisaninenglunisiuadasvzanisdudinniau deduaieauldlutin.a. 2556 (A.A. 2013)

e~

U7 17 Julie Kertesz waguaniwandnaiinnduingnFesluds 70 ndn™

o

anurnlanaaulainidanaNiulue eI nUANAdenE s la N30 9 W LTINS |1 N9

asulal uAanined (Muin@ausaszuasninuilezan) MinamsBeisn1s5udne s Ninwinegsna §1un

o

\ P 9 o = N a Y o A o " o
U419 A ﬂ')?lﬂﬂl'llﬂf VL@H"IL@H@L?ﬂﬂ?qqmqmwzﬂﬂmumﬂﬂ%@ﬂr)ﬂ 5 AU Vlﬂqﬁﬂﬂﬂuiu@ﬁ?qsﬁﬂqquﬂ? ELuUV]ﬂrJ']N

o

“How to change your life at 60" i dnipRfdusanuinan Fesrioe aszunanImni@Imsiee] lungs
. o . » o «  dda w4 ag
aaunau wazAnFaLsznaufinanenfiuwneuuudy 83 nnawasuulaane nasunlasviendsinuas v

o

Aatulunsfgadaanuounii Gaasiranuan WlfiduglassasanisBudiuluddviunanuansiall

30 NINWATN http://www.theguardian.com/society/2012/jun/04/change-your-life-at-60
31 Homa Khaleeli. (2012, June 4). How to change your life at 60. The Guardians. Retrieved from

http://www.theguardian.com/society/2012/jun/04/change-your-life-at-60



a14m Wiaed WALLRsMes (Future Laboratory) Ltmnunsadauuniinuazngnssnaesgizing

Waweseaunisdnenguanlugoeds 50 Taull poandt et gnadangeds 50 T Muuduuimiigsna
PUALDNVTDARNINANAUNINTY LAZFUNAULEIN 'YuNeiWTIWa3 (Boomerpreneur)”32 $1EMUAINANNEI9EY
o A oA 0 | v Sy gy = o
WNEN aunguidadinisinavazdaslinonmnasaauueain 3 lldiuualwlilauens wonanassiesnns

o o | = A 1@ a a a a o . = = ' s =
nauNvnusie waswedw viselifidlagsiadinuan 2-3 wis ununazlaniniun Inadoulvg)ifugsna
= [ g a A o V6 ¥ o (53 A 9 ! ! d”al L = d’/ 1%
NeLuAE wazBupymineaug Wiunwann Inodadauseinguiidiuunlfinazinauann 1.7 §1u

A1 1 2 Erupuludln.d. 2563 (A.A. 2020)

a a -«

= o @ | G a
Lu'a@@m@ﬂ'a'aﬂu’m@ﬂunmemmmmuﬂ’nmﬂuﬁ@quu UsziRuiinAniimszise lUfine azifnezls

ufinafimnnggeisnaudinungaaniuissuana3 wEnaAunLIAIANNAIRoLiuINANNII N AT ALY

v
o/ o/ I b4 o

WINUAIRNE LT N9 UFRIEeY NstuuaA AR AL gede usiu neviuussaniivans

'
b4 [ X 1 a

dszmalfinansaunnisaensenginsaman 60 U utdaseng 65 1 foandsdtazdasiinuanilsziuniesa s
Tunuseaugean santsannsznanisadauaza langzeanaiglunisguadiiuadannisuaziiznisansnsne

FNe] wideeanegeany Aoedandadnardaa Lty uin1sALAAULINIUAINAUINLAT AR gL s TN 9 3

o

WINUARAY HAZAREAMNAANTAERIANTUAImINATEgRalU BN ANz wisnnazmdisagUuddalidn

ulaunaAsnaazin lgniseaniindviunndevizeilan

q
'

Fgunaansngetsundnsidentiunasunlaunaiiungy lneszydnfgeengaclfiunadsslamiuanwoe

¥
a o o

Rutlungyaueriuswandnlians Suasnupsnnguniaiivue i nadssaauesfiaulanauiuuleung
A9Na19 fasanINEIansaiueLsziaue RAANTaUSIIN LW IABARNIIINEIUINUAIBNE AIHWANFINY
10991 ANAIRRLTTUIN AN AN ALINATIE NIFANINIFIUFTNIN FINVIHANIAN T I UAAITERIZINAT

daanlunisainefanssuniasegnatesdgaeny tnsiniessmanva ssenunsnisaauymiau

o o

WU ANANTAMUARNgIN BN AiT AT 60 T vizesindd uaz 55-57 Aminiaenaunnaay luige

FganlAraunguaned w.a. 2556 (A.A. 2013) Winwueengindemetdiesi 60 T dwivfinienuisluniaiy
uazienTy dsasiinafaAu i luannulszneunisniaunasaus 300 ALTRlUAUATUR 1 unsIAN W.A. 2559 (A.A.

2016) Husiull 29uMadRAITEULININMUAAIANEIAAIMTLLINUEITE LazinuualAfEINIIR 19 LE gt
dl v QI/ ldJ G| o o 1 Y o
Wenszaralanialifiamesduluidaiuussnudi dnylaiudiiu

2

faunaunmunanwmsnsalulssmalng@nais dAinauatAuie Aiamesneaun1si1uTes

fasangluszmelng w.a. 2557 wuda fgeangluunliinazidinunfdousnlunndauwssuiusnau anseasy

q a

v

35.7 il 2550 lusanay 39.5 lull 2557 tnanfluggeaneaetasas 50.2 uavkgangudesanas 30.7

ANansu”

© MNEWR: 13N vialde (Huawel) nangunsnlissednauarginsnimsansnandniflugjaesan ufddlidneisangsuilvang
sangnn Sutiidaonaill sz ”‘um'1miLﬂgﬂuuﬂmuwu'WWJmQqamﬁuﬁmﬂimﬁ‘mmmfj

32 Szu Ping Chan. (2014, Aug 4). Entrepreneurial spirit thriving among baby boomers. Retrieved from
http://www.telegraph.co.uk/finance/economics/11009124/Entrepreneurial-spirit-thriving-among-baby-boomers.html

33 NANATAUINNU driinadfiAsugiauazdinn drinauatifuiena. (2558). nsineueesgeengludsmealng w.a. 2557, Auduain

http://service.nso.go.th/nso/nsopublish/service/survey/pocket_work_elderly57.pdf



1 v 1 1
auAAluds TduiueuiuRaAda T ldaanlsas wenissrausa linfanuazaselanialuu

di/ ' 1 = 1 a Oil 1 ¥
mumn@um@mﬂmmﬂmuiﬂmmu'ﬂum

4. Service Design for Elderly People
luiadia® 4 "Service Design for Elderly People” 184s1enutlsznaunisanniilannlnseainaiingsanis
"Aging Society" A3 NANHUILIAUNIRRUINARAIFIUAZNTLENTLUN LT IULIBIN928NHLILILENNT (Service

. dl 4 ra} e 2 1 Y [ o o
Design) LW@@?W\Tﬂﬁ‘gﬂﬂﬂ’]ﬁ‘mmﬂ’m’]i‘ﬂB’l@‘]JT"ﬂ‘V]E]ﬁ’)’]Nm‘ﬂ\?ﬂWi‘IﬁNﬂ@QﬂQNE@J\?']Eﬂuﬂuﬁﬂm IneaNARNIIANADY

t 4
o a

UNLMNEgane (Role Play) Al

v
21ANINZHARTITLAT TN saLAL il delineuTandnisldauuarauaprniusiesnisaasaumn

' ' Y Aa % ¥ ' a d@l < 1% | a :; @
nguateuiaze lduudusigniaUseauuunyugauausssiadanuiulfunuynuuuviauulan anviaduam

|
a

2RNUULAINAT MALNIE19WIUNTIARLITH AUNseislnsnuN WewuAweilszniAngunneinnldgniannam

|
o o A

Tuanmslusiegnaflumienis esanfgadouazfinisnidedianianisadeulmsinazlsyauloymiliesies

= '

Juuazuyugniasen Tnaaauunlinidadseauuuiiedy (lever) Tegmaudauazldiendn viseliildlses

al
£

dll 1 @ [~3 al’/ M Yo 1 % 1 a -4 a
wanuny adnelana dezisuildlésuanuaulamnizlulssmaAsaunawingu namdaee alod innlda
(Design Council) LL‘vi\immwmmﬁﬂ@memmmﬁmwﬂﬁ?ﬁm@mwﬁﬂﬁqmﬂm?ﬂﬁaﬂmm@ﬁwmma
aanuLLNataAnaUaNaIANFiaINsRNIvIesigeanguaz§inis nalsiuuaAnniseanuuy "BungTv

= - . . ~ \ & . . = = A A

A lena " (Inclusive Design) #1728 "n1raanuuuatinailugina” (Universal Design) Tuug09n19aanuuunyinmes
° o ol/ al' v ' . 26 ¥ P a' d”

AMUTUNNAUUULDY nusnuAuaualinseanuuu il (redesign) Vildaulfdneteliulazianzadaniy

1
= '

WUNANTITOUSHINNA

ke

E 7 al o 1 < ] a =3 ¥ 1 a My
uwfitnnsonifenAanaazuantsziiullgrananviuuasdemuauuznainuans uidfjasladlidnnag
o G| dl A dl /% 1% ' 1 | 6 ¥ | | o
asnuuugasiiuAsasianaalalflunisufitTym dssauauuanssseudnanguiliau uazgatasinadu
HAanANANITAITasUeanuLLATILAIATIEN NdATY T lduARARTA T AT AT LN s R Tud
a o Ao o o o ~ P a Ao o co aa o o
wanzlangsialuiutiniamyulindeniunisdeans "lszaunisnd dunistBnsiduiusiuadmlszaniuses

a

13tnA Atusinudn naiunag ldaunsdnisdalugduuuuenndinduuanulesisne nseenuuuiisnis

>l

o o o

(Service Design) TnaiAniledeg linnngu AshaflulanddAyd miunisimundusuaziisnisliisasiu

Iy o P g YR A A ! N sy Y A o
@@J\‘lmf;ﬂuﬂuﬁﬂMﬂu%@u PATIZLLNLANT U NULLNBLEUETININ 150 ¢ ﬂ@l“aﬁ@r)llﬂlmllﬂuﬂu

Universal Design agndlsasaziviiiias
O - o o o d o A
Tl iesdinein mnazyateamuminnen uduniessesvesnnuiaanandeastsnget lunnd luidn
sz Wmuudarenauasysesmuun Lionieenuuuazinundsanuvinmenlfadsls
AINYATBINNTEDNULLYARIMNITHATNAWBLAzANEUTUNEN AruneneINasassAudanssnli
wansinallann@udnlunann nsiagaAIAL ALY UN19TUETIN N1AuDduE NIELANNTARLTNeRNILLL
(Design Thinking) lAdinunddausonlunisaieassAimunnaningiuaziingg sauiauftlymniedenuuas

Asuondeungnuesdinn TnelfinonudAnydu "Hld" dugudnarseesnisesnuuy wafidsldannsoneuanesan



1 1 4

Vlﬂﬂ@N’ﬂEl’]\‘iLLVl@Qi\‘I

q

b

o a

o & & ey S oA a &y o 7 = !
funase nsaenuuLagA e lfnunnauiuiaiaaulilduiueinin adlunstifinunasunengs
puLdne degnuesiniunerenludian wadu Inadaiin (Selwyn Goldsmith) anufingwvulnlutlenmeuanites
IR@awmisda Designing for Disabled (T W.A. 2506 138 A.A.1963) 31H28N1208NLLLIANANTANUALAZAS
° yoaay o o A ¥ = Yy . ) = a A
aunsANazaIn WgnRdasaiansnianwvizannnan wdinfeld (Accessible Design) aunanaiiluuuapni
Hansnasanisaanuuuaniiinanssnlunieuas daulstias was wwer (Ronal L. Mace) anniliingnoawiEniuass
naf@nntuAILN1TaaNWLIL Center for Universal Design 8vnangnaauainualslaun IEwWmewwaAnnig
aanuuuatailugaina (Universal Design) tagliiAtienudilu "nseanuuunaniusiuazan wwandanivn
Auausndintsuar aaslfiunngawinnaniullls neliadndbuazaauaiunsm” (Story, Mueller, and
Mace, 1998) yisaanaizentidndlu "nnseenuuLIiemuianaa (Design for All)” Inglineadinulaslludummuimen

v

wwaAanreanuuuednuiluaing dsznaufag 7 nannisdnAty feid™
1. NNTe %14 (Equitable Use)
2. dsulasunis ey (Flexibility in Use)
3. 1911 (Simple and Intuitive)
4. amanNdnla (Perceptible Information)
5. ?ﬂmﬁumwam‘wmm"l,&”wLL@xﬁﬂlﬁLﬁmﬁummﬂﬂﬂﬁqm (Tolerance for Error)
6. lfemaune ldandufieausennn (Low Physical Effort)

7. TUABAZAUNNT N umEN s aNAunIsindeuaznslda@es (Size and Space for Approach and use)

Tudiagt] 1979 — 1982 (W.A. 2522-2525) unvisidiel 13 (Patricia Moore) 1naanuuLHNARSWT agvuilass
sowflunieade 80 unan 3 URnsany santlfuulasududanisiuaesnuesuaznlaaugalud Tnelisy
ANNNTILIMARANN U15L131 1AAA (Barbara Kelly) AW A 11tiiaFiiig NBC fautinmn nageis wasn1susiesa 14
rouunAudiie anenng:ia feusenimiuneludaaniuiisinge] saumisu 116 Weslu 14 Fgluanigewnidng

o o v o ' =2 o ' ¥ [l = =2 d’j ' o
uwaz 2 Sandnlunenin fhinesdinisdnwdimanguitlmaneedaasiBendnds diunimaaeliTinlugius
faeituazaulifinuase] naanszeziaan 3 T inlidinla "sesnand’ veefqedtatinedeudi (Empathy) tneld
o o A A an G Y o o T o ya G A Yve a o
FnAwiseians draziluiiediianisnanin wu Afgyusunislfaunasnisueadiu dalddu vliuduaes
o % R Y A ¥ 1 a Y o [ = o 1 o e o
a1 Fuaasandnas visaudiusimdoyuiiiuaonulivinmenTudias wu nrsgnalueamind@uuazinie

379018

[ s ‘
34 mseanuULieAWwiNag misedspannuanfeniianzaniuigeeguarauiinig anganntlnanssuaans anasnsalmningngt



¥ 35

U7 18 unviside 110F Usandailuigeang

gl

ABUNTINT hlAENNITUeaNLULNARA T ALY Tese Raymond Loewy Design lufiazasa i
1 ua// o o O c o = YU Yo i A~ a v
nesalag dneanuLILsTAUAIUN eus 183 (Raymond Loewy) §lasuntsendasliiiuiiafnuniseanuuy
a o L ] o a 3| a o dl a 2 d” dl ¥
nassuTTwanigeniEng wesiiiuaumsaiunqaUsznieanAnliieegniunniaaueanisnisesnuuylil

sefusianguAngeangranguauinislinnau i ldlfnunaaudselalanAnisaanuuud miugged

4
J o o Y 4

wintiu meeiudinn watitlszaunisniaannisdneaunyfuldlunnseanuuumwnnanf A ML AW S91TIE
[ A

quitfinn wiledsdulaii tsanandauliinseanuuudmiuyanai EANa NN LHAzaNLLLINGALTTAN

al

sAUANNANNNIDTIRIALIEILAL IHatNTNTnga Ws1zANNTAATsT RN AaNI9 TS HLTH LAz

wasulag

o

wiazgnuasiniiulamagalss nnsmeassasasanaieilusaatnsaasnisdnsdaaianiugedt

sanviegldendeauuuiuguresranndinendnla (Empathic Model) @elfifuanuanlalusaniseenuuuuas

v
o Y o

nguinasugsna ussainAdefuNIsaenuUURluanITeINANg wesud waziszimnaAausini lamnedl]
wanwnilugagiinsaidniuaassunumigeans (Age Suit) el lun siinausuuazniswmunnansioed

tfaquiu uneizide 303 HunganTugiuzdsssuuaziniefitssm MooreDesign Associates LCC 13101 i

kA

aenuUL uazidnainyfuggeant Tull w.a. 2555 (A.A. 2012) N9 Syracuse University 1HxaLau)1udie

a

[
o o o

AnsnAnA Wiee lugueiiu “ArdsdrdAnyunsduinaeulan Wiluysesssuuazinegieau waziduginlufiou

U

N19RRNULLLINDNIATLANS A"

Third Age Suit WANTaNRTUNINITRANULLSAAUAAIETAIABILTEAUNMTOUANAUASS

35 NIWANN www.sgiquarterly.org
36 P.John Clarkson, Roger Coleman, Simeon Keates, and Cherie Lebbon. (2013). Inclusive Design: Design for the Whole
Population. London, UK: Springer.

37 FeuEesainunAany Universal Design $1ueanuiuuainmnuminiiay Ine nuanius indanimyad



Developed by Ford, the “Third Age Suit" was specially designed to significantly

comfortable and easy to use for both young and old.
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T 1 rd A e S Ui t reduce mobility when worn, providing younger engineers and designers more
empathy for the needs of older people and help them design vehicles that are

Components of the Suit

i .
Special acoustic earmuffs filter out the higher s - ~ A Specially designed glasses demonstrate the consequences
frequencies that can't be heard by the elderly 1 " of different eye diseases including common disorders
very well anymore. “’ Y such as glaucoma, cataracts.

The cervical bandage

handicaps the turning of r

the head. The kyphosis construction has
straps that can be tightened to
produce a stooped posture.

Braces on the elbow
joint reduce mobility
and impede grabbing ) t Weighing about 10 kg, the vest
and carrying things. —— & impedes movement and
J flexibility.

Fingerless gloves help young
engineers get a feeling for the
lost power in the hand and the
immobility of the fingers.

Cotton gloves convey a
limited sense of touch, which
is often a consequence of
diseases such as diabetes.

These braces stiffen the knee joints and limit
their movement. They not only impede
standing up and walking but also getting in

Weights for the feet simulate the and out of acar.

difficulty in lifting the foot which
quite often impedes the elderly from
operating the pedals.

Go Further

FOR MORE INFORMATION, GO TO MEDIA.FORD.COM
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Alternative Way of Participatory, User-centered and Co-creation Design
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Friendly Markets for Silver Shoppers / Senior-friendly market is the next big hit in town
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2011 AGE-FRIENDLY WEST SIDE GROCERY GUIDE

LEGEND
Shop by Phone

#8| Shop Online

6 Delivery Available

{@) Meat, Poultry, Fish available
in Single Portions

&) Handicap Accessible Aisles
m Public Restrooms

Handicap Accessible
Restrooms

gmy Seating Provided or Available

Upon Requast

[g] Water Fountain or Water
Available Upon Request

L DAGOSTINOS: £15 10 AVENUE (BETWEEN WEST 54
AND WEST 55 STREETS) 646-215-7781

“=@esMERE

WESTERN BEEF: 75 WEST END AVENUE
(CDRNER OF WEST 63 STREET) 212-459-2800

|S@s

3. FOOD EMPORIUM: 2008 BROADWAY (CORNER OF
WEST 68 STREET) 212-767-0012

M=gesMEma

* 5% OFF EVERYDAY

4. TRADER JOE'S: 2075 BROAOWAY (CORNER OF
WEST 72 STREET) 212.799-0028

|esMmEmaE

5. PIONEER: 283 COLUMBUS AVENUE (CORNER OF
WEST 74 STREET) 212-874-8506

|SedsimE

6. FAIRWAY: 2127 BROADWAY (BETWEEN WEST 74
AND WEST 75 STREETS) 212-595-1888

M=o vm@RE

9. GRISTEDES: 504 COLUMBUS AVENUE (BETWEEN
WEST B4 AND WEST 85 STREETS) 212-721-3077

MeesR

10. MET GOURMET FOOD: 530 AMSTERDAM AVENUE
(BETWEEN WEST B5 AND WEST 85 STREETS)
212:579-1354

L
1L GRISTEDES: 251 WEST 86 STREET (BETWEEN
BROADWAY AND WEST END AVENUE) 212-721-0745

Hees
12. BROADWAY FARM: 2341 BROADWAY (BETWEEN
WEST 85 AND WEST 86 STREETS) 646-505-0808

[esm

WHOLE FOODS: 2421 BROADWAY
(BETWEEN WEST 83 AND WEST 90 STREETS)
212-874-4000

Wes@4a

*10% off nan saie items every day; 20% aff an the 156 day of
‘each month (axcluding wamins 3nd supplaments)

14. SEASONS (FORMERLY SUPERSOL): 611 AMSTERDAM

COLUMBUS AVENUE
wzsr 91 STREET) 212-362-2662

Mee+MEE

17. THE KOSHER MARKET PLACE: 2444 BROADWAY
(BETWEEN WEST 90 AND WEST 91 STREETS)
212-580-6378

M=o @E

18. BARZINE 2451 BROADWAY (BETWEEN WEST 90 AND

WEST 91 STREETS) Z12-8M-4992

mes@D

19. MANI MARKET PLACE: 557 COLUMEUS AVENUE
(CORMER OF WEST 94 STREET) 212-662-4392

ec@@

20.FOOD CITY: 705 COLUMBUS AVENUE (BETWEEN WEST
9 AND WEST 95 STREETS) 212-222-6500

HeesmE

1. WHOLE FOODS MARKET: 208 COLUMBUS AVENUE
(CORNER OF WEST 57 STREET) 212-222-6160

=@ e I G EE

22, ASSOCIATED SUPERMARKET: 755 AMSTERDAM

5 AVENUE (BETWEEN WEST 83 AND WEST 90 STREETS,
Multiple Floors with (3 ) AVENUE (CORNER OF WEST 97 STREET)
Elevator/Escalator WEST SIDE SUPERMARKETS: 2171 BROADWAY 212-665-9900
- (BETWEEN WEST 76 AND WEST 77 STREETS) ICE CEN~
8§ sovicr e @E Hews@RE
- Se 15. FOOD EMPORIUM: 2415 BROADWAY (CORNER OF 262 WEST 98 STREET (BETHEEN
“ WEST 90 STREET) 212-873-4031 GRISTEDES:
Fruits, ‘:'ef‘e‘sb'“ 5‘“5 “:‘Dﬂfﬁd "’;“’5 - ? = Bnmuw.wmu WEST END AVENUE) 212-663-5126
e ey gl portions i ) 8. ZABAR'S: 2215 BROAOWAY (BETWEEN wesT 50 anD | |00 [CRRN
WEST g1 STREETS) 212-787-2000 . 9 1® 4 ka .
Al st rveyed provide greeters/ -‘e@)f}.-e

su
employees to assist shoppe: “10% OFF HOUSEWARES MON, TUES. AND WED
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57 The New York City Council. (2011). Age-Friendly West Side Grocery Stores Guide. [Supplemental material]. Retrieved from
http://www.council.nyc.gov/downloads/pdf/age_friendly_nyc_grocery_guide.pdf
s8 Office of the Mayor, the New York City Council, and The New York Academy of Medicine. (2013). Age-Friendly New York: 59

Initiatives Progress Report. Retrieved from http://www1.nyc.gov/assets/home/downloads/pdf/press-releases/2013/Age-
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Inclusive Environments

Search the hub
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All-Age-Friendly City
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60 Future Cities Catapult, University of Bristol, RIBA and team. (2014). Towards All-Age-Friendly City. [Online]. Retrieved from

https://futurecities.catapult.org.uk/documents/2157622/10576452/Towards+The+All-Age-Friendly+City_2014.pdf
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- (AGES 65+)

Source: Nielsen Global New Product Innovation Survey, Q1 2015
Note: Classification as early adopters based on eight survey statements
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Good Design should be Universal
U-Wing was designed based on Dialogue and Divers Users

This streamlia loop in the handle that standard cylindrica pens do not have.
With either left or right hand a user can grip the pen in various ways
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The Ink refills are replaceabeenabilingcontinuous use.
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